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Milind T. Phadtare : Industrial Marketing  before purchasing it in order to gage whether or not it would be worth 
my time, and all praised Industrial Marketing: 

0 of 0 people found the following review helpful. Very informative and easy-to-understand explanation.By 
UCADAAlthough I haven't finished reading this book,I can say is that there are so many useful examples and cases 
giving answers to all questions I have on my mind. Regardless of cultural differences in those cases, existing in India. 
I could say that a lots of things also exist elsewhere, in my case Thailand.

http://f3db.com/pub/links.php?id=B00K7YGI82


Intended as a text for postgraduate students of management, this compact and concise book discusses the various 
aspects of industrial marketing which essentially deals with business between large entities such as corporations, 
limited companies and the government departments.The book begins with an introduction to key concepts, buying 
behaviour, marketing intelligence, segmentation and positioning in the market, as well as product and price mix. Then 
it goes on to give an insightful analysis of such topics as advertisement and promotion, and project marketing. It also 
discusses differences between product and project marketing. Besides explaining the criteria for selecting dealers, the 
text shows the importance of managing marketing channels and highlights, in the process, the channel conflicts. The 
text concludes with a discussion on commercial terms and documents.The text provides seven case studies which lend 
a practical flavour to it and illustrate the concepts discussed.KEY FEATURESbull; Shows the importance and 
selection criteria of marketing channels.bull; Explains commercial clauses and contents of documents.bull; Explains 
differences between product marketing and project marketing.bull; Provides questions at the end of every 
chapter.Interspersed with real-life examples, this book should also prove very handy to the practicing manager.


