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David Campbell, David Edgar, George Stonehouse : Business Strategy: An Introduction  before purchasing it in 
order to gage whether or not it would be worth my time, and all praised Business Strategy: An Introduction: 

Business Strategy is ideal for those approaching strategy for the first time. The authors' user-friendly writing style and 
innovative pedagogical features ensure students engage more readily with the material, so that complex strategic 
concepts are grasped quickly and easily. The book is accompanied by Strategic Planning Software (SPS), a platform 
where students can evaluate, formulate and implement specific company strategies ndash; bringing the real world of 
business into the classroom with authentic research and analysis based activity.Key Features:bull; Ensures students 
have access to all topical issues ndash; includes dedicated chapters on CSR, financial analysis, new technologies and 
emerging markets bull; Excellent international case studies of varying lengths help students digest theory through 
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practical examples, bringing the subject-matter to lifebull; Innovative pedagogy including 'Guru Guides' (bite-sized 
bios of key thinkers in the field) and an on-page glossary to define complex issues as they appearbull; A range of 
student learning and teacher resource materials, including bonus case studies, Powerpoint slides and self-test questions 
available at www.palgrave.com/business/campbellbull; AND includes free access to SPS at www.planning-
strategy.com where students can solve real business problems

'A clear and concise summary of many of the key concepts in Strategic Management. it should be of real value to 
students especially in the run up to exams'Professor David Parker, Aston University'A useful, compact, but 
informative text'William Sutherland, Lecturer, Aberdeen Business School This is an extremely well-conceived book. It 
is concise, clear and straightforward, yet is rigorous in its coverage of the key areas of strategic management. It is well-
balanced across strategic analysis, formulation and implementation and makes very good use of case studies and 
exercises questions. This book really is a breath of fresh air.' ndash; Dr Emanuel Gomes, Principal Lecturer in 
Corporate Strategy, Coventry University, UK 'An innovative and practical approach to analysing the many elements 
that together form business strategy. There is no doubt that this text will engage the reader, as it offers many 
contemporary and practical examples that provide clarity and make sense of the many theoretical concepts, allowing 
the reader to develop a progressive and embedded understanding of the process.' - Kevin Burt, Lecturer in Strategy, 
Lincoln Business School, University of Lincoln, UK'This book is a helpful addition to the library of core textbooks on 
business strategy. It covers all the main topic areas in a well written and thoughtful manner and is cleverly constructed 
in order to allow students to take their study further. The book not only offers case studies but identifies areas for 
debate and research which are important for students engaged at this level. Another pleasing feature is the brief 
biographies for some of the main management gurus which allow students to know something about the scholar as 
well as his or her ideas. This book will be useful for any final year undergraduate or postgraduate student studying 
business strategy.' - Dr Jim Martin Keane, Director of Studies, Business Management Course Group, University of 
Gloucestershire, UKFrom the Back CoverBusiness Strategy is ideal for those approaching strategy for the first time. 
The authors' user-friendly writing style and innovative pedagogical features ensure students engage more readily with 
the material, so that complex strategic concepts are grasped quickly and easily. The book is accompanied by Strategic 
Planning Software (SPS), a platform where students can evaluate, formulate and implement specific company 
strategies ndash; bringing the real world of business into the classroom with authentic research and analysis based 
activity.Key Features:bull; Ensures students have access to all topical issues ndash; includes dedicated chapters on 
CSR, financial analysis, new technologies and emerging markets bull; Excellent international case studies of varying 
lengths help students digest theory through practical examples, bringing the subject-matter to lifebull; Innovative 
pedagogy including 'Guru Guides' (bite-sized bios of key thinkers in the field) and an on-page glossary to define 
complex issues as they appearbull; A range of student learning and teacher resource materials, including bonus case 
studies, Powerpoint slides and self-test questions available at www.palgrave.com/business/campbellbull; AND 
includes free access to SPS at www.planning-strategy.com where students can solve real business problems 


