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Eric A. Marks: Business Darwinism: Evolve or Dissolve: Adaptive Strategiesfor the Information Age before
purchasing it in order to gage whether or not it would be worth my time, and all praised Business Darwinism: Evolve
or Dissolve: Adaptive Strategies for the Information Age:

1 of 1 people found the following review helpful. A Must-Read Corporate I T PrimerBy Vic Marcus Muschianol found
"Business Darwinism" to be a no-nonsense, intelligently written evolution of information. The reading experienceis
educating, and at the same time, entertaining. It's a compendium of fascinating, and important events that shaped our


http://f3db.com/pub/links.php?id=B000Q6772M

current day information systems models. The Darwin, and other evolution analogies that the author selected, as well as
the attention-grabbing timelines and events makes for an interesting read. He very nicely positionsthe IT importance
intelligently at the center of the corporate model without overstated importance, and supports it with well-built logic as
to why it works. The appeal of the book is that anyone, hanging on to any position on the corporate flagpole will find
it both interesting and educational, as it helps him or her understand the core value of information at the business level,
without all the technogibberish.1 of 1 people found the following review helpful. Putting Information Into The Right
PerspectiveBy Vic Marcus Muschianol found "Business Darwinism" to be a no-nonsense, intelligently written
evolution of information. The reading experience is educating, and at the same time, entertaining. It's a compendium

of fascinating, and important events that shaped our current day information systems models. The Darwin, and other
evolution analogies that the author selected, aswell as the attention-grabbing timelines and events makes for an
interesting read. He very nicely positions the I T importance intelligently at the center of the corporate model without
overstated importance, and supports it with well-built logic as to why it works. The appeal of the book is that anyone,
hanging onto any position on the corporate flagpole will find it both interesting and educational, as it helps him or her
understand the core value of information at the business level, without all the technogibberish.1 of 1 people found the
following review helpful. Information Mastery is the key to Survival!By Andy Chathal T is on the verge of becoming a
commodity and an integral part of our every day life. Information is now on our finger tips. Unfortunately, most
businesses still don't have good visibility to their operations. In this book, Eric makes the argumaent that al

businesses, large or small, must make real-time information part of their daily decision making process. He calls this
concept Information-Based Business Modeling or Information Mastery. He discusses at length how companies can
leverage real-time intelligence internally as well as with their customers and partners. Marks supports his reasoning
exceptionally well with many real life examples. Eric's concepts are based on many years of first hand experience in
implementing I T solutions. Business executives will greatly benefit from the concepts presented in this book.

The survival of the fastest Information technology is now essential to business evolution. Companies that invest in IT
as afuture resource will live to see the future. The rest won't. The hard reality of the new "Information Darwinism,” a
term coined by author Eric Marks, is brilliantly and provocatively described in e-Darwinism, alook at the make-or-
break impact of IT on accelerating the global struggle for market share. The book offers a compelling look at just how
the Internet has transformed business strategy and business strategy creation, I T strategy, and manufacturing strategy
for manufacturing and service firms, and made significant inroads in driving revenue enhancement and cost savings as
well as reducing afirm's time to market. The book also describes how much the ability to leverage I T has become a
requirement for measuring-and selecting-future leaders.



